Este artigo tem como tema as atitudes organizacionais relacionadas às mudanças climáticas (Corporate Climate Change). Seu objetivo é identificar se há comprometimento da Alta Administração nas atitudes corporativas com respeito às mudanças climáticas, comparando os resultados dos grupos "Brazil" e "S&P 500 M-Z" contidos no banco de dados da ONG Carbon Disclosure Project. Como metodologia foi utilizada uma pesquisa descritiva baseada em análise de dados secundários. A coleta dos dados foi feita por meio de revisão bibliográfica e informações conseguidas no questionário formulado pela Carbon Disclosure Project. Observou-se que 62% das empresas brasileiras e 66% de corporações norte-americanas analisadas dizem possuir um corpo ou comitê executivo designado para lidar com as mudanças climáticas. Palavras-chave: Mudanças Climáticas; Atitudes Organizacionais; Comprometimento da Alta Administração; Brasil; EUA.
INTRODUCTION
The technological development has provided many benefits and facilities for the majority of the population. However, this scientific breakthrough, mainly promoted by large companies, has caused undesirable changes in the environment around the globe. The natural environment is in a critical situation; the pollution levels increase in an exponential curve and the resources are consumed as if they were infinite.
Probably, there is an anthropogenic effect leading to the extinction of animal species (COURCHAMP et al., 2006; NICHOLS et al., 1998) . this demands a profound change in corporate and in citizen behavior (DIAMOND, 2005) .
As a response to such problem, in 2013, the Unites States government has announced a list of actions planned to reduce pollution, it was an intention to organize its society and its economy for dealing with the outputs of climate change.
So, President Barack Obama issued the
Climate Action Plan and gave to the Environmental Protection Agency (EPA) the task to intensively work on the power Mowery, Nelson and Martin (2010) affirm that the last decade has presented the climate change as one of the most serious threats to mankind. responsibility" (DUNNING, 2006, p.197 "The next 40 years thus present an unprecedented challenge: either alter the nature of economic activity or risk irreversible damage to the planet's basic ecological systems. This portends nothing less than a "paradigm shift" for the field of strategic management because it appears that few, if any, of our past economic and organizational practices can be continued for long into the future; they are simply not environmentally sustainable" (HART, 1995, p.991) . In the same direction, Makower The seventh category is "development of environmentally friendly products". According to Kotler (1996) a product is a thing or a service that can be acquired through a process of exchange, According to Brandalise (2006) So, these business activities (Table   3) 
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